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Campaign Highlights

4

4

€lHRgreenorg

Conducted a strategic planning meeting with
representatives from all committees, HRPDC, Red
Chalk Studios and Cahoon & Cross

Developed the 2015-2020 marketing plan and
presented it to the advisory committee

Surveyed committee members

Developed approved 2015-2016 annual plans for
each

Conducted four themed media campaigns with
creative advertising materials

Continued active media relations program




2015-2016 Calendar

2015 - 2016 July Aug Sept Oct Nov Dec Jan Feb March | April May June
= 2015 2015 2015 2015 2015 2015 2016 2016 2016 2016 2016 2016

askHRgreen.org Search Engine Marketing

Water Awareness Subcommittee

Fats, Oils & Grease Education Subcommittee

Stormwater Education Subcommittee -

Recycling & Beautification Subcommittee

Public Relations, Social Media & Events

Coastal Virginia Magazine - Green Magazine

askHRgreen.org e-newsletter - - - - - - -

€lHRgreenorg




Themed Advertising Messages

» Water Awareness - Value of Water
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August 3 - September 13, 6 weeks

Audience targeted display, native content ads, YouTube
pay-per-view video, Facebook, Twitter, video pre-roll to
news

Impressions: 942,298
Video views: 57,120
Clicks to website: 4,532

T

" we interviewed folks to see

o« WHAT THEY KNOW 5

> WATE R =
WATCH OUR 3-PART SERIES




Themed Advertising Messages

» Fats, Oils & Grease Education - What Not to Flush

- October 23 - November 8, two weeks

> Movie theater, radio, audience targeted display, native
content ads, YouTube pay-per-view video, Facebook,
Twitter, video pre-roll to news

> Impressions: 1,226,190

- Video views: 16,540

> Clicks to website: 2,324

¢ rines WERENT wetn7 70 BE
""ﬂAME FROM B
FLUSHING ANYTHING. - expesrssay oo

OTHER THAN-PERSONAL BUSINESS '.' ANY WIPES (even the Tlushable’ones) "
CAUSES BLOCKAGES & BACK-UPS

P“ SH I NE I'I' m PAPER TOWELS ) HYGIENE PRODUCTS

BACK INTO YOUR HOME ~ <22 CATLITTER l FATS. DILS and GREASE :

TO GET THE FULL REPORT ON KEEPING ‘IT" WHERE IT BELONGS, .\UST (_‘JHRgYeenarq =
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Themed Advertising Messages

» Stormwater Education - Leaves down the Drain
- November 9 - 22, 2 weeks

- Radio, audience targeted display, native content ads,
Facebook, and online display
o Impressions: 1,449,114
> Clicks: 2,675
W ARE YOU ABOUT TO BLOW IT AND NOT EVEN KNOW IT?
k‘ Find out how to safely get rid of fall leaves ’.

SN e

Leaves CLOG storm drains which causes FLOODING. 4‘- RAKE 'EM ‘ BAG ‘EM
And if not removed, ROTTING leaves cause ALGAE S 0

MULCH ‘EM COMPOST ‘EM
BLOOMS THAT HARM local fish and crab populations. k \ﬁ

However you get rid of fall [eaves, make sure you KEEP THEM OUT OF THE STORM DRAIN.

For more mindful yard maintenance tips, just @Hkg'reen.org »
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Themed Advertising Messages

» Fats, Oils & Grease Education - Holiday FOG

November 23 - 29, one week

Radio, audience targeted display, native content ads,
Facebook, and online display

Impressions: 818,785
Clicks: 1,668
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Getl the straight scoop on
Q» ol "A.' . keeping pipes clog-free
LA 2
?;'.0: GIVE YOUR (i)ﬂfdft/ 17 /z{/ff/fg/ A ACIOSE A A
i :ﬂw el % E SCRAPE AND WIPE PLATES
Remove the leftovers and grease before they
ISPOS $ ]us ¢ Op even hit the sink.
SCTaps nto '[HIY [IECES 09 STRAIN THE BITS THAT REMAIN
@: Cateh the rest before they go down the drain and
that cause COSﬂY toss them in the trash.
= FREEZE GREASE AND TRASH IT
blOCkage S &- baCkU.ps 5, % Pour grease and oils in an empty can and trash it
e oy when it's solid and cool.

For more tips to keep drains clear and enjoy a clog-free season, just askHRgreenorg » » »
€lHRgreenorg




Combined Media Results

» Paid advertising weeks: 21 consecutive

» Total advertising impressions: 4.4 million+
» Total radio commercials: 855

» Total video views: 73,660

» Total clicks: 11,199

» Total Media Budget: $47,393
» Total Media Added Value: $35,409
» Total Media Value: $82,802
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2014-2015 Website Visitation

Hampton Roads Planning District Commission 2015-2016 askHRgreen.org Campaign

JULY 2015 AUGUST 2015 SEPTEMBER 2015 OCTOBER 2015 NOVEMBER 2015

7250
7,000
6,750
6,500
6250
6,000
5750
5,500
5250
5,000
4750
4,500

eNewsletter

$e30 Nov. 2

4,000

3750 eNewsletter
cane Joaquin Specia

TOTAL WEBSITE VISITS

3500
3250
3,000
2750 What Not t |
230 eNewsletter Water Awareness Campaign eNewsletter FOG Campaign

ot July 6 Aug. 3 - Sept. 13 Sept. 2 Oct. 23 - Nov. 8
2,000

FOG Campaign
Nov. 23-29

3,623 4,879 4,072 4,151
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Website

3 Organlc Search 7/1/15-11/30/15 Vo y

Organic search sessions: 8,063 T e e m——
+ 34.29% of total traffic Google | tap waorvs botted watr il
o Ave time on site: 1 min 19 sec (overall
site average 1 min 24 sec) i
Ave # of pages viewed: 1.71 pages A NS —
> SEM 7/1/15-11/30/15 e e

9 723 Woodlake Dr, Chesapeake, VA

AdWords Impressions: 79,041 e ol
impressions - | |
. . Drinking Water Delivery g Save $50 on Home Water Delivery
- Clicks: 1,672 clicks San You Soves Todoy & Swe
. . . Drink Pink - Coffee & Tea - Bottled Water Delivery - Nursery Water

- SEM Ave time on site: 1 min 28 sec Soted o Tp You Deckte - panetorvardor

SEM Ave # of pages viewed: 1.92 pages i AP
. Phone ca”s 20] 5 8] 9 Cllck to Ca”s Bottled Water Vs. Tap Water: Rethink What You Drink ...

www.rd.com/health/weliness/rethink-what-you-drink/ ~

Web  Images  Videos  Shopping  News  More~  Search tools

Chemicals, contaminants, pallution, price: new reasons to rethink what you drink and

o Bmg Impressions: 11778

C I ic k S: 2 9 6 Cruising Chemistry - How is Water Purified?
perJe chem.duke. edu/jds/tru}se lWﬂ(Er/Wanap html ¥ Duke University ~
Tap vs. Bottled Water. In this day and age, it seems like bottled water is becoming

° S EM Ave tl m e 0 n S ite : ] m i n 2 4 more and more popular. It has practically become the icon for healthy

secon d S Tap water or bottled water: Which is better? - Mayo Clinic

www.mayoclinic.org/.../tap vs bottled water/faq 20058017 ~ Mayo Clinic ~
by JK Nelson - Cited by 2 - Related articles

- SEM Ave # of pages viewed: 1.96 pages T ok i o s i vt i
nvironmental Protection Agency (EPA) regulates tap water. However, they use
- Phone calls 2015: 10
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Top Ten Website Traffic Sources

1. Google organic
2. Direct

3. Google/cpc

4. WTKR display

5. WTKR targeting

6. M.facebook.com i gl S
8

9

WTKR facebook
Facebook.com
. Bing organic
10. Im.facebook.com
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Public Relations

» Media Outreach

» July -Dec. 2015

Distributed 8 H
S u e e S " I (FETIT06-7163; gevans @rahnonandernss com
Timetine A mowe  Revews Mo ¢ Handle “Autumn’s Gold” with Care
r e e a S e S — 3 i Heep fallen leaves out of the storm drain to prevent flooding

*okkokk

169
3
health ot Hampton Ro adswatenuays. Street and wardflooding, |itter "dams” and algae

growth can oesurmhen lesves blodk or enterthestorm diain. Tokesp "autumn's gald”
T t I b . b . 5 3 8 from becoming a nuisance, the message from askHRgreen.org is clear: Keep leaves
otal supscripers: o, 6 _

5 evenyone can take to keep fallen leaves from

. . @Hngfee“grg ”Ewg “saidJulia B, Hillegass, asHRgreen.org team
mowalschedule andnewer rake orblowle aves inte

YOUR GO-TO RESOURCE FOR EVERYTHING M IN HAMPTON ROADS!

allen leaves find theirway into starm drains:

m e S S a.g i n g @ @ @ @ 6 0000 stick tagether st the mouth o storm drains and

ms" that collect even more debris.
Home Yard Bu

FOR IMMEDIATE RELEASE

€[HRgreenorg

Juliz Hl\legass HRFDC Public information and Community Aftairs Administrator
(FET1420-8200, jhillegass Ehpdevs .gow

(Hampton Reads, Nev. 17, 2045)— Hamptn Readsistumingred, orange and yellaw
with Mather Nature's annual autumn makeaver, Lovalyto look at as they drift from the

trees, leawesth at are left to accumulate onthe ground can have negative effects on the

ss Community Classroom

rm drainz and ditches causing stre etfl oading (even
intall).

- Blog AMERICA RECYCLES DAY  fememzmiormeesee
- Facebook: 1,691 likes | -

- Twitter: 1,687 followers
21 editorial placements

COME CELEBRATE WITH US AT LOCATIONS

ACROSS HAMPTON ROADS!

Let's Celebrate America Recycles Day!

Chan cut your offis, your chad and your clomt --- s tims for & murica Recycks Day. Each ymar on
Mov. 15, askHAgmen.arg joins with othars aieund the nation to praroe and cokbrais all that
meycling doas for aur comrunits. Racyeling <mats jobs, s natuml mssums s, mducas our
dupandancs on Bndfills and alkbws your unvantd iwms to ha 2 meond fife.

Ciths and countis acwoss Hampton Roads am cakbrating & marica acypcks Day with 2 warity of
meycling colhction svants and aducath nal opportuniti s during tha menth of Newarrinr,

€lHRgreenorg



Public Relations

» Media Coverage

IA HIL

HOLID Y HACKS GOING GREEN FOR THE HOLIDAYS

DUCT TAPE DECORATIONS

DRIVE TO SAVE LIVES

RANKIN SECURITY

By Kathy Eykamp
Correspondent

Are you into composting? Do you
use refillable water bottles or reus-

shopping bags?

The folks at askHREgreen.org want
everyone in 17 cities and counties
around Hampton Roads to
more environmentally lrlendlg’
making a few small cl
habits ot home and in the ya yard.

Signing up for the Bay Star Homes
pledge prwrﬁum is one way to get in-
volved and help save the precious wa-
ter resources upon which we all rely

The environmental progra
run by the City of Norfolk ‘antil its
expansion this summer. Now it is un-
der the umbrella of Hampton Roads

BAY STAR HOMES PLEDGE PROGRAM

Small changes pay big environmental dividends

District Ci 3 and
includes all area residents,

used to be limited to the water-
shed you resided by,” said Rebekah
Eastep, environmental planner for
the commission. “Now it doesn't mat-
ter where you live, we can al bene-

fit from having a Bay Star Home.™
Reslden(s can enroll online; it's
free and the questionnaire onty takes

environmentally friendly behaviors
that will have a lasting impact on the
waterways.

that includes nps from askHRgre
org, information from their cu};
county, and a Bay Star Homes {1a
to show their commitment to the o

Partici-
pnms pledge to pmcuoc at least eight

~Bay Star Homes is all about mak-

ing a difference at home, wherever
you may live" said Fleta Jackson,
public relations specialist with the
City of Norfolk and team member of
asKHEgreen.org. ~Imagine the im-
pact this program will have on our
Jocal waterways now that the region
is working together.”

More than 1,000 locals have made
the pledge fof a cleaner, healthier

Chesapeake

The good neusualllnegmn rac-
tices included in Bay Star Homes

hij
at little or no cost. The program is
open to renters as well as homeown-
ers, whether they live in the suburbs
or in cities.

“It takes a community of indi-
viduals making small changes to
protect our waterways and restore
their vitality™ said Julia B. Hillegass,
askHRgreen org team member. “Bay
Star Homes is just one way to ensure
we each protect the region's de-
fining resource —

To learn more or register your
home for the program, Visit Wwiww.
askhrgreen.org/baystarbomes.

Kathy Eykamp,
kiey kampEtotmal com

@Hkgreen.org

L 100 SHACER | wliviAe ALOT S LEMeOrO

A ‘green’ return
to school: Tips for
going green in
the classroom

By askHEgresn.ocg
Guest Comtribater

Regional environmental
awareness and education
campaign askHRgreen.
org, administered through
the Hampton Roads Plan-
ning District C

cycled materials toclose the
recycling loop.

» Choose Paperiess: Many
schools, PTAs and student
clubs offer the option of pa-
periess correspondence. In-
stead of receiving both hard
and electronic copies of the
school , fundrais-

wants parents and students
to focus on reducing, reus-
ing and recycling as they
head back to school. These
simple green tips will save
families time and money,
while making the school
transition easy on the en-
vironment.

= Take Inventory: Before
hitting the store for school

supplies, take inventory of
what is already around the
house. See if last year's sta-
ples — such as binders, pen-
cil cases, supply boxes and
backpacks — could be used
for another term.

= Close the Recycling
Loop: When purchasing new
{tems such as pens, paper,
notebooks and pencils, look
for products made from re-

ers and announcements,
sign up for electronic only
and save these in an e-file
for future reference.

* Stockpile Cool Stuff
for Art Projects: Those old
magazines, cloth scraps,
bottle and tollet paper
rolls could be transformed
into amazing works of art.
Ask your student’s teachers
if they can use such items.

= Waste-free Lunch: Use
meal/snack containers in-
stead of plastic baggies,
send plastic flatware in-
stead of disposable uten-
sils and use refillable drink
bottles instead of juice box-
es or bottled water.

=Buy Used and Save: Con-
signment and thrift stores
give clothes a d life

and your wallet a break.
Before buying new appar-
el, see what's available at
local secondhand stores.
Many PTAS also sell used
school uniforms as a way
to fund field trips and spe-
clal programs.

= Catch the Bus: While
walking or biking to school
is the greenest way to get
to class, sending your child
to school on the bus saves
gas and puts less cars on
the road, resulting in few-
er CO2 emissions and im-
proved air quality.

= Clean up your School’s
Act: When the spring rolls
around, register your school
as a Great American Clean-
up site. It's a great opportu-
nity for students, parents,
teachers and neighbors to
come together to give your
school's outdoor area a
once-over. Pick up litter,
rake leaves, spread muich,
plant native plants and re-
pair and spruce up the play-
ground.

= Set up a School Recy-
cling Program: If your
school doesn’t provide re-
cycling in classrooms or the
cafeteria, speak with the ad-
ministrators about starting
one. Schools can also com-
pete for national awards and
prizes in competitive recy-
cling contests such as the
Recycle-Bowl (register by
Oct. 13) or the Trex plas-
tic bag recycling program.
For more Information, vistt
askHRgreen org




Public Relations

&m@}’l MﬁﬁﬂZ(ﬂé in Constal Vuginia

APRIL 2016

» Coastal Virginia’s Green
Magazine '16
> Welcome letter
> Green Scene (short reads)
- Bay Star Homes goes regional
- Re-cap of CLPP pilot program
- Energy update on VA’s commitment to

reduce energy consumption by 10% by
2020

- Greening of area events

- Beyond the bin, the use of area resource -
recovery centers

. o Editorial outling

€lHRgreenorg



Public Relations

» Coastal Virginia’s Green Magazine
- Green Kids

- Profiles of school projects funded by askHRgreen.org mini-
grants

- Kids Corner puzzlers and activities

- “What not to/where does it go” infographic covering all
committee topics
- Regional Girl Scouts storm drain medallion program
- Home and Garden Feature

- Creating eco-friendly backyard spaces with profiles of local
homeowners who have used native plants, rain gardens,

reclaimed lumber, living shorelines. Sidebars on how to improve
the health of your soil and water conservation tips

€lHRgreenorg




Public Relations

» Coastal Virginia’s Green Magazine

o Green Art

- Focus on local artists who are using recycled goods or
incorporating environmental statements into their work

o Green Eats

- Follow the “farm-to-fork” cycle by showcasing local
farms/purveyors and the restaurants that use their produce in
Creative ways

¢4 iHRgreenorg




Public Relations

» Media Ambassadors Training ‘16
> Jan. 28, 2016

> Roll out the askHRgreen.org locality g
branding materials

- Discuss content for locality
presentations, for one-on-one
meetings with CAOs

- Review ambassador roles, media
training, tools

- 2016 Ambassadors: Elizabeth
Vaughn, Cris Ausink, Sarah Crawford,
Lori Woolman, Fleta Jackson, Lisa
Renee Jennings, Lacie Nixon, Linda
Minner, Erica Roberts

€lHRgreenorg




Special Projects

» Cigarette Litter Prevention Program
- Supported by 7 localities; funded by KAB, askHRgreen.org
> Goal: Turn smokers’ behavior around about littering

- Eight weeks of messaging, outreach events, placement of
receptacles at selected public sites

- 11 editorial placements

> Supported by team approach of PR == CheBingian- Pl
> Pre-scan: 3,223 butts and cigar tips ol
> Post-scan: decrease of 74%! Bl g mapisio deirg:

surts=LITTER

OIL CHANGES.
$0. ALWAYS,

€CMRgreenorg




Special Projects

» Bay Star Homes
> Online application

> Total homes to date: 1224
> Chesapeake: 42
> Franklin: 7
> Hampton: 6
> Newport News: 52
> Norfolk: 978
> Poquoson: 9
> Portsmouth: 14
> Smithfield: 1
- Suffolk: 28
> Virginia Beach: 70
> Williamsburg: 2
o Williamsburg-JCC: 1
o Williamsburg-YC: 1
> York: 13

€lHRgreenorg




Special Projects

» 2"d Annual Keep
Hampton Roads Beautiful §
Golf Tournament

» October 12, 2015 at
Greenbrier County Club

» Funds Raised:
Approximately $7,000
- $3,500 for askHRgreen.org
- $3,500 for Keep Virginia
Beautiful

€lHRgreenorg




Special Projects

» Grant Applications

- Chesapeake Bay Restoration Fund
(License Plate Fund)
- Green Learning Guide: $27,067 requested
- Regional Restoration: $18,420 requested
- May-June 2016 award date
> Plan B: Virginia Environmental Endowment
* June 15th




What’s next?

» Spring television campaign: March - June
> Six weeks
- Stations: WVBT, WAVY, WVEC, WTVZ
- Audience impressions

- Adults 25-54
- Reach 84.3% / Frequency: 7.8 times

- Total impressions: 4,731,000
- Adults 18+

- Reach 90.7% / 9.8 Frequency:

- Total impressions: 12,320,000

- Added value
- WAVY/WVBT: Hampton Roads Show Earth Day week
- WVEC: 13 day to a cleaner community promotion
- WTVZ: bonus spots and rotators

€lHRgreenorg




And, There’s Even More

» 2015-2020 Marketing Campaign Plan Summary




But First

» Lunch, courtesy of HRPDC—20 minute break

YUM! LET’S EAT!




